
 
Founded by Aravind Srinivas, Johnny Ho, Andy Konwinski, and Denis Yarats in 2022, 
with Aravind as CEO, Perplexity AI is a unique conversational language model with an 
academic approach to answering prompts. This search engine scans the web like a 
scholar and gives the user a summary complete with citations and references, just like a 
recommendation from a friend or colleague, as Aravind would say. 
 
Artificial intelligence that provides accurate information? Sure, that sounds amazing. 
However, Perplexity’s success is not as clean as it looks. Its reputation is being wrought 
with lawsuits, and the holes in its logic are starting to show. Its intelligence has 
boundaries that cannot be fixed. 
 
A Smarter Search Engine? 
 
AI chatbots, search engines, and assistants are not perfect. We’ve all seen how they 
can give us hilariously bad answers we can make memes about, or they’re deadly 
inaccurate, like when Google AI told users to eat glue-pizza and rocks. Despite these 
hiccups, people have come to rely on LLMs like ChatGPT for homework and legal 
advice (which can get one expelled). However, as AI gets smarter every day, the 
competition has never been higher. 
 
Enter Perplexity AI, the conversational LLM that removes the browsing and web surfing 
experience from a search engine and provides the user with exactly what they were 
looking for.  
 
There were signs that search engines were always going to merge with artificial 
intelligence. In a 2000 interview, Larry Page, Co-founder of Google, once said, “Artificial 
intelligence would be the ultimate version of Google,” and, “It would understand 
everything on the web, and it would understand exactly what you wanted, and it would 
give you the right thing.” 
 
It seems as if Perplexity AI has achieved just that, perhaps better than Gemini AI. 
Perplexity cuts out the web-surfing process and gives you the answer with references. 
Aravind is proud of this feature, coming from an academic background himself and 
holding a PhD in Computer Science. This principle drives the company to construct a 
language model that rigorously checks itself and provides citations with every claim it 
makes, all just for a prompt that could be asking, “Which TV is best for my gaming 
console?” 
 
“Don’t blame the user for not having a good prompt. Blame the AI for not being able to 
expand or help them expand themselves to a good prompt,” says Aravind with EO. 

https://www.google.com/search?sca_esv=bb3cec438e37b9d9&rlz=1C5MACD_enUS1046AU1050&sxsrf=AHTn8zpECgfPZG9zmpRQnlBlbIHMyPQJJA:1741129528461&q=Aravind+Srinivas&si=APYL9bvbTYBlvjo9HgsKokb80VOuw9zV-z5EXyhbMKCadi8Rh11v5Y0g2z3jJ1sXs6x4wSvtTA1iT_4yONSlmMSesThXi2jzxFi0Z2OXdxgmNJ6ytRTX5Mg8oqs8EJi3YFTO5wiqO5SUoI1GS-dEZc_GOVJUIfLT11-64MuYESjPADIVTI8cn2gP9ctMpHzkAl1mwbljUbOBX_wd0Yja_pbrI84DZz8StAI6qG31npstIRmoPCfJnwKUTEUHFaPnG98JaPm35gVjVc7V12_sCF4ewi1aK9kO3JKFNQZYco9PngD5LIvTork%3D&sa=X&ved=2ahUKEwid7bT4xPGLAxU03skDHb18NmoQmxMoAHoECDoQAg
https://www.google.com/search?sca_esv=bb3cec438e37b9d9&rlz=1C5MACD_enUS1046AU1050&sxsrf=AHTn8zpECgfPZG9zmpRQnlBlbIHMyPQJJA:1741129528461&q=Johnny+Ho&si=APYL9bvbTYBlvjo9HgsKokb80VOuw9zV-z5EXyhbMKCadi8Rh3QtMS6SdJ1xS-W6KtcThxMw-ZNNYZrzPigxWae4rPNpTEuMEuSmTP-pAu6vC4oq57KWBH8r71hAj91UJZK8D4rKWp1I4MJ8_Arg-MYw0mpiU44lUsCDMmnERiY0if0TKmjIdj7Xz3L5UYvTaUV_JleY-BzXSjXkPieZ7y5-iE-IeWgNvWt4SvJ6QaOZzvUn88o76TuCkOvIg5fK348FoYOB9hLQjV-8YSwOFUWsoAnfnfhm6g%3D%3D&sa=X&ved=2ahUKEwid7bT4xPGLAxU03skDHb18NmoQmxMoAXoECDoQAw
https://www.google.com/search?sca_esv=bb3cec438e37b9d9&rlz=1C5MACD_enUS1046AU1050&sxsrf=AHTn8zpECgfPZG9zmpRQnlBlbIHMyPQJJA:1741129528461&q=Andy+Konwinski&si=APYL9bvbTYBlvjo9HgsKokb80VOuw9zV-z5EXyhbMKCadi8Rh1XK2HdxTnfagDG1UzTX1mPfju3IitXBR3LvQnykEXfDNHt0z5dU1bfj9HjGpzPoFPmF2RoAjE_WaToNiA8iBbmMW14WhbiNauKe0ICjTvMPW68g0usHUz8H02UA3GtimWbfCAhh_FPEuFI5ZthGBJ7UEmb0jiJc3yNGENMkhf2znDCR8Aby0zQQkydrOhcoo-jjVboJcRrAd-FoUuktQqJ7zx9ZMkkNBeME_R9OuV5-eK39lxgkeGaNDpnkTBXWUyX2o5Q%3D&sa=X&ved=2ahUKEwid7bT4xPGLAxU03skDHb18NmoQmxMoAnoECDoQBA
https://www.google.com/search?sca_esv=bb3cec438e37b9d9&rlz=1C5MACD_enUS1046AU1050&sxsrf=AHTn8zpECgfPZG9zmpRQnlBlbIHMyPQJJA:1741129528461&q=Denis+Yarats&si=APYL9bvbTYBlvjo9HgsKokb80VOuw9zV-z5EXyhbMKCadi8Rh4qHbIwbLo9zwqswMHlE_sXbYBU-naBF27oR1nzmVZVF9r6NkhvhZFslfpXQRo6O4c_AZUzM8-lIgWH4lBCce2ssm39nI4Na0wwNETGh-38TYFnd373P4dEOo_90tTX5oclyY3SaIlBEXQSHExcaldA13dUH3rXR_uTn1jQlh_XbLTN1dmdJ642xu51VtZtgcQjOXQw6gShhAe0004b2Ar8b6CJ9SKhnWZou8WTijRpq9YjQ7fDzmjCJN3ua7364fL4TW4w%3D&sa=X&ved=2ahUKEwid7bT4xPGLAxU03skDHb18NmoQmxMoA3oECDoQBQ
https://www.bbc.com/news/articles/cd11gzejgz4o
https://youtu.be/FZieYYj0ImE?si=j5EibjIcvz6Xy5iT


Aravind wants a friendly conversational experience to come to a search engine, 
balancing what the human user needs and what they want and are interested in. 
Humans are known for taking simple answers and unpacking them, building sprawling 
topics and discussions on a simple sentence. AI search engines should be able to do 
the same. 
 
Perplexity goes beyond the basic search engine function, aiming to make finding a 
specific product as seamless as magic. With a phone camera, one could snap a picture 
of an item, and Perplexity AI takes care of the rest, taking the customer straight to the 
store. Buy it with one tap on the app. See shopping with Perplexity. 
 
Perplexity AI could take your prompt and expand upon it. Ask it like you would a friend. 
“Help me build a library, or help me host a disco party,” Aravind says as an example on 
CNBC Television. Perplexity sources reviews that are available all over the web. It's all 
in one place. The product expert, store front, and review site. 
 
The host of the CNBC interview asks Aravind about scraping and if some sites, 
presumably ones with published reviews, would block Perplexity from analyzing them. 
Aravind mentions their “merchant program,” which invites sellers into their service. This 
has a lot of advertising potential, especially with investors like Jeff Bezos, associated 
with Amazon, backing Perplexity. Perplexity also works directly with Shopify, giving 
users a quick way to pay. 
 
However, the concern of scraping isn't just with reviews of products on sites like 
Amazon, and this goes beyond shopping. 
 
The Lawsuits 
 
Perplexity is free, but it has subscription plans like ChatGPT. Interestingly, it’s neither 
higher nor lower than ChatGPT. Aravind didn’t want the reason for people flocking to his 
service to be because it was cheaper, but genuinely what they wanted. Though it’s 
worth mentioning, Perplexity leverages the power of OpenAI as well. Through its 
subscription plans, Perplexity has raised over $500 million, nearing its valuation at 
around $9 billion. It’s a great success, but all of this money could sink into some legal 
troubles. 
 
The New York Post, Forbes, and Wired have filed lawsuits against Perplexity AI for 
numerous copyright infringements. From Dow Jones and the New York Post, 
“Perplexity’s brazen scheme to compete for readers while simultaneously freeriding on 
the valuable content publishers produce.” Accused of using copyrighted articles to train 

https://youtu.be/o4K8iK3O6eA?si=EV8MPp-FNV5sDaLE


its language model, Perplexity could face up to $150 thousand for each violation. 
Considering the number of articles scanned in a day, it doesn’t look good if this lawsuit 
stands its ground in court. News sites like the New York Post also filed lawsuits against 
Microsoft because of OpenAI. 
 
Do news sites have a point here? Isn’t public information available to everyone? Well, 
yes, with a fee. 
 
Presses like the New York Post, Forbes, and Wired run ads and subscription plans to 
fund their websites, pay their writers, and keep the lights on. It’s not unreasonable to 
believe that this is more than Perplexity copying or regurgitating their web publications, 
but about bypassing the paywalls and pop-up ads entirely. To do this would require 
ignoring many websites’ Robot Exclusion Protocol. If users can ask Perplexity for 
information and assume it’s cited, the average user may rarely feel the need to visit the 
sources directly, robbing news sites of their revenue. Perplexity AI has over 10 million 
monthly active users. 
 
News presses feel threatened by AI search engines that cut out the human experience 
of researching and analyzing information on their sometimes free or monetized 
platforms. Despite giants like the New York Post and others taking legal action, 
Perplexity has made deals with news presses like TIME, Fortune, and Entrepreneur. 
This agreement ensures the publishers of the articles cited in Perplexity’s results 
receive their cut. Still, many big presses and independent sites aren’t going to make a 
compromise. Additionally, Perplexity’s need to make merchant programs and deals with 
news sites shows they’re trying to avoid as many lawsuits as they can by building 
bridges with them. 
 
Hallucinations 
 
Despite how efficient Perplexity may be, it’s still highly vulnerable to hallucinations and 
citing information from untrustworthy or parody websites. Many users have reported 
dumb answers from Perplexity on their free and paid plans. 
 
Perplexity is not sentient and can’t be as curious as a human. There’s no guarantee it’ll 
cross-reference the dates and compare with details only a human would notice. A 
human knows what satire is. Since Perplexity relies on OpenAI, it can catch 
second-hand hallucinations like the common cold. With the internet being so full of 
AI-generated content, parodies, and misinformation, it’s unrealistic to expect Perplexity 
AI, which is serving tens of millions of users at once, to catch every red flag and clue. 
No matter how much it improves. 

https://youtu.be/PG7-mAhwNqk?si=tN-in-4o1N3k8z4K
https://www.reuters.com/business/media-telecom/ai-startup-perplexity-adds-independent-la-times-its-publishers-program-2024-12-05/
https://gptzero.me/news/gptzero-perplexity-investigation/


 
Double-Edged Sword 
 
A small point, but it’s worth mentioning. Perplexity is supposed to be, as far as they’ve 
advertised it, an unbiased scholar who searches for the facts. However, if only certain 
news sites are allowed to be crawled through at times, it means crucial sides of the 
story will be missing. Furthermore, in shopping and commerce, its merchant program 
raises the concern that Perplexity will prioritize recommending its partners rather than 
the product that’s actually best for you. It can either scan everything on the web and risk 
lawsuits, or only work with partners in its circle and be biased. 
 
DIY 
 
Perplexity AI is a good concept on paper, but with questionable execution and ill-gotten 
gains. If it only cited from publishers partnering with the company, then there wouldn’t 
be as many lawsuits at the company’s door. However, with funding from Jeff Bezos and 
Nvidia, it’s not going anywhere yet. Despite how useful an AI tool may be, remember to 
read the source and think for yourself. 
 
 


